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1. General aims of this final report 
 

For the Erasmus+ KA2 VET sector project ‘smatAInnovators: Promoting AI-driven digital Transformation 

and innovation in VET Schools for social change and better Skills match with the labour market’ a 

dissemination plan (doc: smartAInnovators_Dissemination Plan_V1.docx) was created and is followed 

by the consortium throughout the project’s lifetime. 

The plan can be viewed here: https://ap.adminproject.eu/files/index/index/2700?qj#folder=65253 

 

More specifically the project aims: 

 to promote the introduction and acquisition of high digital skills including AI and Unity Game 

Development in VET schools thus responding to the needs of the labour market and 

 to empower young people with digital literacy to enhance their resistance to excessive online 

use such as addictive gambling habits through the demonstration of how an AI model can 

predict lucky games. 

 

The Target Groups of the project are: 

 VET Trainers & leaders - Their profiles will be strengthened while their competences in the 

digital sphere will be enhanced, their teaching styles, resources, material and methodologies 

will be upgraded.  

 VET students - Their knowledge, attitudes and competences will be enriched advanced digital 

skills (coding, game development), STEAM, but most importantly with AI technology. 

 Other: organizations, stakeholders, various educational institutions and local communities 

 

Based on the above, the smartAInnovators project included the following activities: 

 4 Intellectual Outputs 

 6 Multiplier Events 

 4 Transnational Project Meetings 

 1 Short Term Joint Staff Training 

 

Partners are 7 organizations: 

1. Spoleczna Akademia NAUK, Poland 

2. Politeknika Ikastegia Txorierri S.COOP, Spain 

3. Atlantis Engineering AE, Greece 

4. A & A Emphasys Interactive Solutions Ltd, Cyprus 

5. PCG Polska Sp. z o.o., Poland 

6. ATERMON B.V., Netherlands 

7. Srednja Skola Za Informacione Tehnologije, Serbia 

 

https://ap.adminproject.eu/files/index/index/2700?qj#folder=65253
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Regarding the dissemination and communication activities in the smartAInnovators project, which are 

vital for achieving maximum impact and raising awareness about the project's objectives and outcomes 

among various target groups and stakeholders at local, regional, national, and European levels, all 

partners contributed to creating a unified dissemination strategy. This strategy aims to spread and 

integrate the project's results both within and outside the Consortium, influencing and enhancing 

national and European policies and systems. 

This Final Dissemination Report provides an overview of all communication and dissemination activities 

conducted during the project's lifetime. It covers both the general activities implemented by the 

Dissemination Leader (Emphasys Centre) on behalf of the entire Consortium, with support from other 

partners, and the specific activities undertaken by each partner for the benefit of this collective effort. 

By doing so, it assesses the project’s dissemination reach, identifies potential significant risks or threats 

to the success of smartAInnovators' dissemination efforts, and outlines the corresponding mitigation 

measures. 

 

2. Dissemination Strategy: an overview 
 

The project’s dissemination strategy wanted: 

o To generate awareness of the aims and objectives of the project; 

o To engage stakeholders and target groups though direct and indirect channels; 

o To share project results, partners’ and participants’ experiences as well as acquired know-how 

with stakeholders; 

o To extend the impact of the project by influencing school practice and policy; 

 

To this end, the dissemination strategy of the smartAInnovators project included: 

1. The creation of the general dissemination and exploitation plan, the umbrella under which 

the aims of the overall dissemination strategy had been achieved, which had been 

elaborated and released by the responsible partner (Emphasys), ensuring compliance with 

the general visibility rules of the funding program. This clear, multi-level and multi- purpose 

dissemination plan was developed at the start of the lifetime of the project reaching out 

effectively to the target groups of teachers/parents/students, not only to raise awareness 

of the project and its results, but also to motivate participation. The general Plan had been 

integrated by local dissemination measures, adapting the activities to the needs and 

peculiarities of the local context. All partners are committed to reach as wide a range of key 

players as possible, and they contribute with their specific expertise and dissemination 

channels. 

2. Online project presence & distribution of digital information: 

o Project Website: The project website had been elaborated and released by the 

responsible partner (EMPHASYS), collecting all publicly available results of the project 

for quick reference by the users. Link: https://smartainnovators.eu/  

o smartAInnovators Academy Platform: The platform is a dedicated virtual space 

functioning as the point of entry to all usable project results and was made available in 

the last 6 months of the project for ensuring the sustainability of the project. The 

platform is a free online resource for teachers-trainers, parents and students providing 

https://smartainnovators.eu/
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relevant up-to-date information on the platform functionality and courses as well as 

information on its uses. Through the Di2Learn network space, the Platform provides to 

partners the opportunity to network with the target groups but also provide the 

infrastructure for Di2Learn Academy (on and offline) to be created by teachers based 

on synergies with a view to better organize training activities, competitions and other 

events. 

3. Social Media: The power of social media for general awareness was being harnessed 

through: 

o Facebook Page: A dedicated Facebook page for the project which initially provided 

information about project related activities and progress.  

Link: https://www.facebook.com/Smartainnovators.  

o Instagram Page: An Instagram Page targeted for the VET students and younger 

audience in order to engage them. https://www.instagram.com/smartainnovators/   

o LinkedIn Page: A LinkedIn group targeting teachers, associations, parents, networks, 

professionsals, universities, coaches, mentors, educational councils and all the 

stakeholders of the wider educational and VET sector, who can exchange views on 

issues emerging from the execution of the project.  

Link: https://www.linkedin.com/company/smartainnovators/  

o TikTok Account: A TikTok account with short videos regarding the project and its  

https://www.tiktok.com/@smartainnovators   

o Backlinks from Partner's Websites: A dedicated project page had been created at the 

website of each partner organization and link to the project website. 

o Online Promotional Material: This comprises of newsletters (MailChimp), press 

releases, articles (openeducationeuropa.eu) and infographics (PR1). 

 

4. Official Multiplier Events: 

o smartAInnovators Conferences: A conference had been organized in each partner country 

to disseminate the project results to representatives from the target groups (VET students, 

VET trainers, Institutions, officials, IT experts, stakeholders, parents; etc.) and prepare the 

ground for the continuation of the project past the funding period by generating interest, 

leads and collaborations. In particular, 6 Local Multiplier Events had been organized at the 

end of the project. 

o Distribution of Information: Project brochure had been distributed in all relevant events. 

  

https://www.facebook.com/Smartainnovators
https://www.instagram.com/smartainnovators/
https://www.linkedin.com/company/smartainnovators/
https://www.tiktok.com/@smartainnovators
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3. Dissemination and communication activities in 

smartAInnovators project: the first results 
 

3.1 The project Dissemination Plan 
 

The project Dissemination Strategy was designed and developed by Emphasys Centre. 

Its first draft was shared in January 2022 and in the following months it was revised several times (June 

2024) in order to be in line with the real dissemination needs of the project. 

This plan represents the backbone of the dissemination and communication strategy of the project, and 

it contains all the crucial details, such as principles, indicators and deliverables, public events, online 

communication tools and the national dissemination plans.  

 

 

 

 

 

 

 

Fig 1. – Dissemination and Exploitation Plan Fig 2. – Table of contents 

 

The dissemination plan has been updated constantly, through a dissemination review, initiated by 

Emphasys – dissemination leader – and carried out by each partner in the framework of their activities. 

  

3.2 Individual Dissemination Plan 
 

The following table (the ‘ANNEX II: Tasks and allocation of work amongst partners’) outlines each 

partner's contribution to the project's dissemination strategy. Using this table, partners have crafted 

and implemented their national strategies for disseminating the project, specifying their targets, 

activities, and desired impact (with KPIs) for the project's duration and beyond. This includes details of 

existing contact channels, planned events, actions, and desired/expected outcomes. 

The final version of the Dissemination and Exploitation Plan compiles these details to provide strategic 

ideas on maximizing and expanding activities in various national contexts. 
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Fig 3. – Annex II: Tasks and allocation of work amongst partners’ 

 

Here as follows some details regarding partners agreements with local, regional and national media and 

channels. 

Each partner will disseminate ongoing activities and outcomes in their local media, newspapers, and 

websites, whenever relevant. The visibility and transparency of the ongoing project, the Strategic 

Partnership and the project results, including all Project Results, is thereby ensured. 

 P1 – SAN: Dissemination to local and provincial Teacher Education and Training Centres, etc. 

 P3-PIT: Basque Institute for Technological Research and Development, Technology Center 

GAIKER, Technology and Scientific Park of Biscay, Mondragon Corporation, Ikastolen Elkartea, 

HETEL, Tknika, EfVET, INNOTECS, Dlearn, CHAIN5.  

 P4 ATLANTIS: Dissemination through the organisations in which ATLANTIS is a member: EFFRA, 

IDSA and DFA. 

 P5 - Emphasys Centre: Ant1 TV (private national TV station); Ant1 Radio (private national radio); 

ant1iow (online web news); Cyprus Weekly (newspaper); EU CYPRUS (on-line news), Dlearn 

Newsletter. 

 P6 – PCG: Dissemination to PCG Polska social media channels, PCG Global website, PCG Brand 

websites (Librus, PCG Edukacja, PCG Academia), Polish Universities (eg. Jagiellonian University) 

 P7-ATERMON: University of Leiden; 

 P8-ITHS: The project will be promoted on the school's website and the Linkgroup website, on 

the educational TV channel EduTv, on social media (Facebook, Instagram, Linkedin, Twitter), at 

the Institute dedicated to education Institute for Modern Education, Internet portal Telegraf, 

mailing lists for students and parents. 

 

3.3 Online presence and distribution of digital information 
 

3.3.1 Project Website 

The project website, developed by EMPHASYS, acts as the main online window for the project 

presentation and its progresses. It has 8 areas (Homepage, Project, Consortium, Results, Activities, 

Mapping Tool, News, Contact Us). Moreover, the visibility of the project will be assured by publishing 

regular articles at the milestones of the project in News Area. It will contain all publicly available results 

of the project for quick reference by the users. 
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Fig 4 and 5– smartAInnovators website (Homepage and Mapping Tool) 

 

Statistics are expected to show that the website has at least 1,000 people informed from the project 

website during its 24 months duration and at least 500 visualizations to our articles, along the project 

duration. Here as follows the details for the first half of the project. 

 

 

Fig 6. – smartAInnovators website (Statistics, June 2024) 

 

The project website had an average of 100 views per month on the second year of the project – 

indicating that is has reached its 1000 views. 

 

3.3.2 Social Media 
 

Regarding the promotion and spreading of project information and updates on social media, partners 

agreed to: 

 Create a dedicated Facebook page for project, which informs about project related activities, 

events and progress. Initially it informed about project related activities and progress and later 

it was used to power the smartAInnovators Network facilitated by the smartAInnovators 

PLATFORM. 

 Create a dedicated Instagram account for the project, which informs about project related 

activities, events, and progress. 

 Create a LinkedIn account for the project which informs professionals about project related 

activities, events, and progress. 
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 A TikTok account created around the second half of the project to document the project 

activities and updates. 

The agreed dissemination strategy includes an internal rotation where each partner takes turns 

overseeing the creation of content to enhance the project's online visibility. Besides preparing content, 

each partner is responsible for sharing the project's posts on their social media channels to boost the 

project's online presence. 

 

 

Table A. – Social Media Management - Internal rotation 

 

 

The main objective of the dissemination activities of this period was to widely disseminate the vision, 

concept, objectives and innovation of the project as well as its first steps. From the evaluation of these 

activities, it is deduced that the performance of the smartAInnovators dissemination procedures is very 
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satisfactory as all partners together conducted 269 activities with a total number of participants of 

183870. More than 80% of the activities recorded were through social media. 

Fig 7 – smartAInnovators admin project activities. 

 

The smartAInnovators Facebook page had 100 followers with over 4700 impressions throughout the 

projects lifetime, with 57.1% female and 42.9% male followers (see fig below). 

 

 

Fig 8. FB Statistics 
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Examples of social media posts on Facebook 

FB post example 1 

 

 

FB post example 2 
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The smartAInnovators Instagram Page had 100 followers with over 569 accounts reached throughout 

the projects lifetime, with 52.19% female and 47.1% male followers. 

 

 

 

 

Fig 9. IG Statistics 
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Examples of social media posts on Instagram 

IG post example 1 

 

IG post example 2 
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The smartAInnovators LinkedIn Page had 35 followers with 1245 reactions to the posts (see fig below). 

 

 

 

 

Fig 10. LinkedIn Statistics  
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Examples of social media posts on LinkedIn 

LinkedIn post example 1 

 

LinkedIn post example 2 
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The smartAInnovators TikTok account had 16 followers and it videos gathered 7504 views in total. 

 

TikTok account: https://www.tiktok.com/@smartainnovators  

 

3.3.3 Backlinks from Partner's Websites 
 

On their institutional websites, most partners have created dedicated pages with the main project 

information and link to project website and social media page. Here as follows, the relevant links: 

 

• P1 – SAN: http://www.dpm.san.edu.pl/projekty-miedzynarodowe/smartainnovators-

promowanie-transformacji-cyfrowej-i-innowacji-opartej-na-sztucznej-inteligencji-w-placowkach-

ksztalcenia-i-szkolenia-zawodowego-na-rzecz-zmian-spolecznych-i-lepszego-dopasowania-

umiejetnosci-do-rynku-pracy  

• P3-PIT: https://international.txorierri.net/smartainnovators/  

• P4 ATLANTIS: https://atlantis-engineering.com/el/research-development/  

• P5 - Emphasys Centre: https://emphasyscentre.com/research/vet-sector/smartainnovators/  

• P8-ITHS: https://www.iths.edu.rs/smart-ainnovators/  

 

3.3.4 Promotional Material 
 

In project’s lifetime and according with project implementation, the Consortium has designed: 

o a project leaflet to be used to share online information about the project to the relevant 

stakeholders, while other materials (such us infographics) could be developed and released in 

the next months. 

*The smartAInnovators leaflet has been translated in all partner languages. 

https://www.tiktok.com/@smartainnovators
http://www.dpm.san.edu.pl/projekty-miedzynarodowe/smartainnovators-promowanie-transformacji-cyfrowej-i-innowacji-opartej-na-sztucznej-inteligencji-w-placowkach-ksztalcenia-i-szkolenia-zawodowego-na-rzecz-zmian-spolecznych-i-lepszego-dopasowania-umiejetnosci-do-rynku-pracy
http://www.dpm.san.edu.pl/projekty-miedzynarodowe/smartainnovators-promowanie-transformacji-cyfrowej-i-innowacji-opartej-na-sztucznej-inteligencji-w-placowkach-ksztalcenia-i-szkolenia-zawodowego-na-rzecz-zmian-spolecznych-i-lepszego-dopasowania-umiejetnosci-do-rynku-pracy
http://www.dpm.san.edu.pl/projekty-miedzynarodowe/smartainnovators-promowanie-transformacji-cyfrowej-i-innowacji-opartej-na-sztucznej-inteligencji-w-placowkach-ksztalcenia-i-szkolenia-zawodowego-na-rzecz-zmian-spolecznych-i-lepszego-dopasowania-umiejetnosci-do-rynku-pracy
http://www.dpm.san.edu.pl/projekty-miedzynarodowe/smartainnovators-promowanie-transformacji-cyfrowej-i-innowacji-opartej-na-sztucznej-inteligencji-w-placowkach-ksztalcenia-i-szkolenia-zawodowego-na-rzecz-zmian-spolecznych-i-lepszego-dopasowania-umiejetnosci-do-rynku-pracy
https://international.txorierri.net/smartainnovators/
https://atlantis-engineering.com/el/research-development/
https://emphasyscentre.com/research/vet-sector/smartainnovators/
https://www.iths.edu.rs/smart-ainnovators/
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Fig 11. smartAInnovators leaflet 

 

 a project banner to be used to for events and other dissemination activities 

*The smartAInnovators banner has been translated in all partner languages. 
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o After each Multiplier event each partner created a press release, shared by partners and 

translated in their local networks. All press releases were created and published in June 2024. 

 

Fig 12. – Example of smartAInnovators Press Release (CY & SR) 

 

Along the project duration, 4 newsletters had been developed to disseminate information about the 

project, following a scheduling agreed with partners during the virtual Kick-Off Meeting and also 

contained into the Project Dissemination and Exploitation Plan. Recipients will be previously identified 

target groups, indirect stakeholders and general public at large. The document is available electronically 

in the project website and had been sent by e-mail to relevant contacts of consortium members and 

interested parties, respecting GDPR rules.  

*All newsletters were drafted in English and then translated into all national languages of the partners. 
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Fig13. Newsletter 1 (Released March 2022) 

 

Fig14. Newsletter 2 (Released June 2022) 
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Fig15. Newsletter 3 (Released June 2023) 

Fig16. Newsletter 4 (Released April 2024) 
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Branding and project’s identity 
 

The project logo was developed by EMPHASYS. After being presented with the idea behind the project, 

they provided the consortium with a collection of ideas. The final logo, presented below, was selected 

by a vote within the consortium. 

Project logo:  

 

 

 

 

 

 

 

Finally, several templates to be used by partners during the implementation of the daily and public 

activities have been designed and provided, in particular a PowerPoint template to be used by partners 

during internal or public presentations and the official deliverable template in Word. 

 

Fig17. smartAInnovators Word Template 

 



This project has been funded with support from the European Commission. This 
communication reflects the views only of the author, and the Commission cannot be held 
responsible for any use which may be made of the information contained therein. 

 

Fig18. smartAInnovators PPT Template 

 

4. Contributions from partners to dissemination activities 
 

4.1 Partners dissemination plans – Tools used 
 

All the partners used the dissemination table on Admin, which is where they can describe the 

dissemination activities and upload the evidence, with the aim to track all the activities implemented. 

Partners will be asked to print their recorded dissemination activities with all the evidence before AO 

SPOLECZNA AKADEMIA NAUK (SAN) submits official reports. 

 

 

Moreover, thanks to the periodically filling out of the ANNEX III – Social Media Posting Schedule, 

partners have collected and are collecting a list of the relevant stakeholders to be reached by 

dissemination and communication activities at local level to be able to guarantee a wider dissemination 

activity. 
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Through the Admin project, 269 activities were documented with a total number of 183870 participants. 

 

 

• P1 – SAN: Throughout the project, SAN actively participated in disseminating information and 

updates about smartAInnovators through various platforms. They posted newsletters on Facebook and 

their website, and regularly shared updates about online meetings on both their website and Facebook. 

SAN highlighted key events such as the last transnational project meeting, hackathons, and the start of 

C1 training through Facebook posts. They shared newsletters, infographics, and updates about partner 

meetings, including one in Serbia, ensuring a continuous flow of information. SAN consistently 

communicated their activities through Facebook, covering each online meeting and milestone from the 

kick-off meeting to the final stages of the project, maintaining a strong online presence and engagement 

throughout. 

• P3-PIT: Politeknika Txorierri actively shared updates and information about the 

smartAInnovators project through various channels. They posted the 4th newsletter on their website 

and shared updates about the International Hackathon in Cyprus across Instagram, Facebook, and 

Twitter. They issued a press release about the Spanish National Hackathon and updated their new 

organization website in three languages. Collaboration requests from the University of Basque Country 

due to interest in the project were highlighted, along with Instagram posts about National Hackathons 

and the International Forum on AI and Education. Politeknika Txorierri frequently reposted project-

related content on LinkedIn, covering events like the 3rd TPM in Spain, UNESCO discussions on AI in 

education, and infographics. They also shared internal event updates, including project presentations 

and international forums, through Facebook, Twitter, and LinkedIn. Their social media presence 

extended to Instagram stories and posts about various project milestones, meetings, and newsletters, 

emphasizing continuous engagement and dissemination of project achievements and information. 

• P4 ATLANTIS: Throughout the project, ABE actively contributed to the dissemination efforts 

with various actions. These included publishing newsletters and promoting events and achievements 

through multiple social media channels. For example, they posted about the Greek multiplier event on 

Instagram, LinkedIn, and Facebook, and promoted a multiplier event. They highlighted the National 

Hackathon and its winners with posts on social media. Additional social media activity included various 

posts on Facebook, LinkedIn, and Instagram, covering topics such as the Energia Tec event, hackathons, 

and festive greetings. ABE also provided a backlink to the ATLANTIS website to enhance online presence. 

• P5 - Emphasys Centre: Throughout the project, Emphasys Centre played a significant role in 

dissemination efforts. They showcased participant experiences from the hackathons and celebrated the 

successful completion of pilot testing in Cyprus and the C1 mobility. Emphasys Centre highlighted key 

project milestones, including the final meeting and the National Hackathon update. Their social media 



This project has been funded with support from the European Commission. This 
communication reflects the views only of the author, and the Commission cannot be held 
responsible for any use which may be made of the information contained therein. 

activities included posts about AI in education, leveraging AI for better learning outcomes, and various 

engaging topics like meeting Sophia, the world's first humanoid robot, and AI's impact on the online 

casino industry. They also shared regular updates and interesting facts about AI, celebrated 

international events such as the International Day of Women and Girls in Science and National Robotics 

Week, and presented the smartAInnovators project at multiple partner meetings. Additionally, 

Emphasys Centre introduced project partners and maintained a blog with detailed articles and posts, 

further enhancing the project's visibility and outreach. 

• P7-ATERMON: Throughout the project, ATERMON hosted online sessions to introduce the 

innovative smartAInnovators project to trainers and students. They also engaged in various 

dissemination activities, including publishing insights on how Vocational Education and Training (VET) 

providers can revolutionize learning with AI and discussing how VET systems adapt to digitalisation and 

AI. ATERMON maintained an active presence on Facebook with posts about AI in education, including 

topics such as "Will AI Make Teachers Obsolete?", "Artificial Intelligence in Education" by UNESCO, and 

the "Top 7 Ways Artificial Intelligence Is Used in Education." They also posted interactive content, like a 

lucky game, to engage their audience further. 

• P8-ITHS: Throughout the project, ITHS engaged in numerous dissemination activities to 

promote smartAInnovators. They posted project results and announced multiplier events on LinkedIn, 

Instagram, and Facebook. The C1 mobility was highlighted with posts on Instagram, Facebook, and their 

website. ITHS showcased a student-created AI model on LinkedIn and Instagram and issued a press 

release for the national hackathon, accompanied by posts across various social media platforms, 

including X (formerly Twitter), Instagram, Facebook, and LinkedIn. They also ran a campaign to gain 

more social media followers, shared updates about Unity and AI, and sent newsletters with backlinks to 

the smartAI site. Key events like the Belgrade meeting were extensively covered on their website and 

social media, and they presented the project to partners from Slovenia. Regular updates were made on 

their website and social media channels, covering a range of topics from AI in traveling to infographics 

and newsletters. 

 

 

4.2 Multiplier events 
 

Six multiplier events have been organized in Poland, Spain, Cyprus, Greece and Serbia in the last month 

of the project involving at least 235 people in total. Here as follows some details: 

CYPRUS: Emphasys 

In June 2024, Emphasys Centre held two Multiplier Events for the smartAInnovators project. The first, 

on June 3 at the University of Nicosia, involved 12 VET Trainers. The second, on June 16 at the Mall of 

Cyprus, attracted 47 participants, including VET students, trainers, stakeholders, and university students 

interested in AI. 
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Both events included a welcome, an introduction to Emphasys Centre, a presentation on the 

smartAInnovators project, and details on the Blueprint Report, smartAInnovators Tool Kit, e-learning 

academy, and makerspace pack. After a 20-minute break, workshops tested “The smartAInnovators 

Lucky Game!” The second event also featured “VR Simulations with UNITY.” Each event ended with a 

Q&A session and feedback questionnaires. 

 

GREECE: Atlantis AE 

The multiplier event took place at a private VET centre in Thessaloniki. Students and teachers attended. 

The project and its objectives were presented, along with a demonstration of the project website and 

educational platform. After a short break, there was a discussion on the National and International 

Hackathons held during the project. Antigoni Krikeli, a Hackathon participant, shared her experiences. 

The audience was engaged and interested in learning more about the Hackathons and the projects 

developed. Evaluation questionnaires and project leaflets were distributed at the end, and participants 

were encouraged to visit the project website and sign up on the platform. 

 

SPAIN: Txorierri 

The Multiplier Event, organized by Politeknika Ikastegia Txorierri, gathered VET center representatives 

in the Basque Country. The smartAIproject was presented at 9:30 AM in two 20-minute segments. Out 

of 105 invited, 62 showed interest. Project manager Miren Arrien presented the project’s achievements, 

website, and platform. The first segment was in English for international representatives, and the 

second in Spanish for Basque VET centers. Each segment included a 15-minute overview and 5 minutes 

for questions. Attendees asked about student age, VET courses, and feedback. Participants signed an 

attendance list and received a booklet with a QR code for the project website. During the networking 

session, attendees discussed the project further and were encouraged to register on the platform and 

follow social media for updates. The National and International Hackathon competitions were of 

particular interest. 
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SERBIA: ITHS 

The multiplier event was held at “Nikola Tesla” Electrical Engineering School (ETŠ Nikola Tesla), the 

largest of its kind in Serbia with over 100 VET teachers across 8 departments. 58 teachers attended. The 

event focused on presenting the project’s objectives and results developed by the consortium. After a 

coffee break, a website highlighting national and international hackathons was showcased. Aleksa 

Umićević shared experiences from these hackathons. 

Following the hackathon discussions, the platform with learning materials and courses, including its 

mobile version, was introduced. Participants were urged to visit the project website for more 

information and to sign up on the platform using provided links and QR codes. 
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5. Conclusion 
Overall, the dissemination activities of the smartAInnovators project were highly successful. The 

partnership effectively engaged a large audience through both the project channels and the posts 

shared by their respective organizations, creating a broad network for promoting project results and 

activities. Each partner utilized their corporate dissemination channels efficiently to promote 

smartAInnovators and its related content. The partners followed the posting rotation schedule 

accurately, ensuring systematic coverage of dissemination needs. 

The cooperative and effective dissemination efforts among the smartAInnovators project partners 

resulted in impressive numbers and activities. During multiplier events, partners successfully 

promoted the final project results to the target groups. Furthermore, the partnership extensively 

discussed the project's sustainability. The consortium is committed to continuing the dissemination of 

project-related activities on their social media pages and website, which will remain active even after 

the project concludes. Additionally, they will continue to promote the project during conferences they 

organize and participate in on similar topics. 

 

6. Annex 
 

Annex 1 – smartAInnovators Partner’s dissemination activities – ALL recorded dissemination activities 

can be found here: https://ap.adminproject.eu/project/index/index/2700#tab4 

Annex 2 - smartAInnovators Dissemination Plan can be found here: 

https://ap.adminproject.eu/files/index/index/2700?qj#folder=65253 
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